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Stanovisko habilita¢ni komise
k ndvrhu na jmenovéini Tomasze Trojanowskeho, Dr. Eng docentem

pro obor Ekonomika a management

Tomasz Trojanowski, Dr. Eng poZidal o zah4jeni habilita¢niho ¥izeni v oboru ,,Ekonomika a
management® podle ustanoveni § 72 zdkona o vysokych $kolach dne 4. bfezna 2024. Obchodné
podnikatelskd fakulta SU m4 akreditovan obor ,,Ekonomika a management pro habilita¢ni
fizeni a fizeni ke jmenovani profesorem. Akreditaci udélila Rada Narodniho akreditadniho

utadu pro vysoké $kolstvi v roce 2022.

Dé&kan doc. RNDr. Ing. Roman Sperka, Ph.D. dne 9. 4. 2024 navrhnul habilitaéni komisi ve
sloZeni:
Pfedseda: prof. Ing. Richard Pospi§il, Ph.D., UP v Olomouci, FF
Clenové: doc. Ing. Ondrej Cistek, Ph.D., MUNI, ESF
doc. Ing. Pavla Staiikova, Ph.D., UTB ve Zling, FMK
prof. Ing. Jaroslav Svétlik, Ph.D., PEUNI
prof. Mgr. Ing. Michal Tvrdoii, Ph.D., SU v Opavé, OPF

Habilita¢ni komise byla nésledn& dne 25. 4. 2024 schvélena Védeckou radou SU OPF. Clenové
komise se sezndmili s pisemnou dokumentaci predloZenou uchazeem a konstatovali, Ze
Tomasz Trojanowski, Dr. Eng pfedlozil viechny doklady, které jsou podle § 72 odst. 2 zakona
o vysokych Skolach, pro zahdjeni habilitalniho Fizeni nezbytné. Ve smyslu téhoZ ustanoveni
predloZil habilitatni praci na téma ,,Sustainable marketing mix of food industry companies
operating on the Polish market“. VSechny formalni poZadavky stanovené § 72, zakona o
vysokych Skolach, pro zahdjeni habilitatniho fizeni uchazeé splnil.

Pro posouzeni habilitatni prace byli habilitaéni komisi dne 20. 5. 2024 jmenovani tito oponenti:

doc. Ing. Martin Klepek, Ph.D., SU v Opavé&, OPF
doc. Ing. et Ing. Lea Kubitkova, Ph.D., MENDELU v Brng&, PEF
doc. Ing. Radoslav §kapa, Ph.D., MUNI, ESF

Clenové komise posoudili dosavadni védeckou a pedagogickou kvalifikaci uchazede pro dany
obor a jeho pfedchdzejici pedagogickou praxi a na zékladé oponentskych posudki zhodnotili

urovei habilita¢ni prace.



Posouzeni pedagogické a védecké kvalifikace uchazede

Tomasz Trojanowski, Dr. Eng je absolventem Czestochowa University of Technology. V roce
2008 usp&sn€ dokonCil doktorské studium voblasti management sciences, marketing
specialization na Faculty of Management této univerzity. Svou pedagogickou &innost zahajil
vroce 2009 na Faculty of Management, Academy Humanities and Economics in Lodz.
V letech 2010 — 2019 plisobil na riznych univerzitach. Od roku 2019 do soudasnoti vyuéuje na
Faculty of Exact, Natural and Technical Sciences, Jan Dlugosz University in Czestochowa a
také na Department of Management Jan Kochanowski University in Kielce. Od roku 2023 na
Academy in Piotrkéw Trybunalski, Department of Management and Logistics.

Pedagogicka ¢innost

Ve vyuce se v€nuje marketingovym pfedmétim. Vyucoval & vyucuje predméty Marketing
basics, Marketing research, Marketing management and planning, International economic
relations, Managing the company’s development in a global environment, Business Ethics,
Financial services market research and analysis, Foreign trade in high-tech goods, Marketing
strategies, International marketing, Management and Marketing etc. Vedl pies 160
bakaléafskych a diplomovych praci. Je &lenem komisi pro statni zavéretné zkousky.

Védecko-vyzkumni ¢innost
Ve své v&decko-vyzkumné Cinnosti se vénuje oblastem mezinarodniho marketingu,

marketingové komunikace, udrZitelného rozvoje podniki a udrZitelného marketingu. Podilel se
aktivn¢ na feSeni n€kolika vzdglavacich a rozvojovych projekti.

A. Vyzkumné projekty financované z externich zdroji

2018-1DE01-KA203-004276, Partnership for Initial Enterpreneurship Teacher Education
(PIETE), Erasmus + Strategic Partnership, 09.2018 - 08.2021, team member - coordinator of
survey data collection in Poland, project promoter in Poland

21320011, Leveraging success of young scholars in business discipline, Standard Grants -
Visegrad Fund, 01.2014 - 11.2014, team member - expert in the field of factors determining
the research productivity of scientific and teaching staff, participant in key stages of grant
implementation regarding the preparation of international comparative research in 4 countries

of the Visegrad Group

B. Vyzkumné projekty financované z internich zdroji

SUPB.RN.21.023.,Sustainable marketing mix of food companies, Jan Kochanowski
University in Kielce, 01.06.2021 - 31.12.2022, project manager

SMGR.RN.20.067.,Shaping the marketing mix instruments in the aspect of sustainable
production activities in Polish enterprises, Jan Kochanowski University in Kielce, 09.04.2020

- 30.04.2021, project manager

SMGR.RN. 20.060., Management in health care, project participant, Jan Kochanowski
University in Kielce, 09.04.2020 - 30.04.2021, co-investigator

DS/WFH/6069/2018, Sustainable marketing mix of enterprises, Jan Dlugosz University in
Czgstochowa, 2018, project manager

DS/WFH/comp/m.5114/2017, Sustainable marketing mix of enterprises, Jan Dlugosz
University in Cz¢stochowa, 2017, project manager



DS/WFH/6151/2016, Sustainable marketing mix of enterprises, Jan Dlugosz University in
Czgstochowa, 2016 project manager

DS/WNS/5071/2015, 2015, Marketing mix of enterprises supporting sustainable development,
Jan Dlugosz University in Czgstochowa, 2015, project manager

DS/WNS/6057/2014, Sustainable marketing and its role in creating competitive edge of the
enterprises, Jan Dlugosz University in Czestochowa, 2014, project manager

DS/IZiM/59/2013, Sustainable marketing and its role in creating competitive edge of the
enterprises, Jan Dlugosz University in Czgstochowa, 2013, project manager

DS/IZiM/7/2012, Marketing of enterprises on foreign markets, Jan Dlugosz University in
Czgstochowa, 2012, project manager

DS/IZiM/94/2011, 2011, International marketing activity management, Jan Dlugosz
University in Czgstochowa, 2011, project manager

GU/WNS/71/2010, 2010, Integrated promotional activities on domestic and international
markets, Jan Dlugosz University in Czgstochowa, 2010, project manager

C. Projekty realizované ve spoluprici s praxi

Sub-measure 3.3.3 Support for SMEs in the promotion of product brands - Go to Brand,
Promotion and internationalization of the Chirmed product brand in the international medical
equipment industry, project financed by the Smart Growth Operational Program for 2014-
2020, team member

Measure 6.5 Promotion of the Polish Economy, Sub-measure 6.5.2. Support for the
participation of enterprises in promotion programs, Participation in foreign medical equipment
fairs in 2012-2015, project financed by Industry Promotion Program of the Medical
Equipment and Measuring Equipment Industry, 2012-2015, team member

Author of an expert opinion on a project financed by the European Union, prepared for the
National Register of Opinions S.A. based in Wroctaw, 2018, project title: Branch management
- effective management of sales networks

Publikaéni ¢innost

Je autorem 3 monografii, 13 kapitol v monografiich a 7 odbornych piisp&vki publikovanych
vdomécich i zahraniénich v&deckych &asopisech (2 WOS, 5 SCOPUS) ¢&i sbornicich
prezentovanych na védeckych konferencich u nés i v zahraniéi. Je recenzentem v prestiZnich
Casopisech jako jsou International Journal of Human Resource Management, International
Journal for Quality Research, Journal of Instrastructure, Policy and Development, Qeios.



Celkové hodnoceni plnéni minimilnich poZadavki v oblasti publikaéni a védecké price
uchazece

Na zdkladé posouzeni pfedloZenych publikadnich a dalich podkladd habilitatni komise
konstatuje, Ze uchazed splfiuje minimalni poZadavky stanovené ve smémici d&kana
¢. 1/2022 pro habilitalni fizeni na Obchodné podnikatelské fakulté v Karviné. Komise
konstatuje, Ze tfi z péti ¢lankil publikovanych v Sasopisech z databize Scopus jsou &lanky
publikované v Casopise WSEAS Transactions on Environment and Development. Oba dva
Clanky publikované v asopisech z databdze WoS jsou v polskych &asopisech, a ne zcela
spliiuji poZadavky na mezindrodni kvalitu a piesah. Daldi &lénky uvedené v seznamu
publikaéni &innosti byly vydéany v nakladatelstvi MDPL

Publikaéni Einnost

Zivazné minimalni poZadavky na auterstvi/vyznamné spoluautorstvi Pozadavek  Skutenost

1 | Odboma knizni publikace nebo &lanek ve svétovém jazyce v Easopise
evidovaném v databdzi Web of Science s nenulovym impakt faktorem 1 3
(IF) vy38im neZ je medién IF oboru habilitace nebo pfibuzného oboru
v roce, kdy byl &ldnek publikovén (dle Journal Citation Reports).

2 | Odborny ¢&lanek v Casopise evidovaném v databazi Web of Science
s nenulovym IF v roce, kdy byl &lanek publikovén (dle Journal Citation 1 2
Reports).

3 | Odborny ¢lanek v &asopise, ktery je evidovin v databazi SCOPUS
s pfid¢lenym indexem Scientific Journal Rankings (SJR) v roce, kdy 4 5
byl ¢lanek publikovan. Clanky v ¢asopise s nenulovym IF mohou
nahradit &lanky SCOPUS.

gické prdace uchazefe domdci a zahraniéni odbornou veFejnosti

Uzndni védecko-pedago

Skuteénost

Zavazné minimalni pozadavky Pozadavek
Citace v publikacich jinych autort evidované ve sv&tové uznavanych
databézich (Web of Science, SCOPUS) bez autocitaci

Habilitatni préce s nizvem ,,Sustainable marketing mix of food industry companies operating
on the Polish market* je koncipovéna jako pisemna préce, kterd p¥indsi nové védecké poznatky,
a to v souladu se znénim § 72, odst. 3a zékona o vysokych Skolach. Hlavnim cilem préce je
zkoumat a identifikovat zplisoby, jakymi jsou marketingové mixy implementovany v podnicich
potravinafského primyslu v Polsku v kontextu udrZitelného rozvoje.

VSechny tfi oponentské posudky jsou negativni s uvedenim zasadnich p¥ipominek a otdzek
k obhajobé. Konstatuji, Ze prace neodpovidd poZadavkim § 72 zdkona o vysokych $kolach.
Oponenti nedoporucuji pfedloZenou préci k obhajobg pfed védeckou radou fakulty.

Z habilitantem navrZenych témat habilitaéni pfednasky bylo k ptedneseni pfed Védeckou radou
SU OPF vybrano téma ,,The importance of marketing research in the business activities of

enterprises®,



Shrnuti vé€deckych a praktickych piinosd habilitaéni price

doc. Ing. Radoslav §kapa, Ph.D.

I consider this angle of looking at sustainability with a focus on the food sector as beneficial
and partly original. The thesis is primarily oriented towards the situation in Poland; however,
the research objectives may be relevant for audiences in other countries because of the
possibility of international comparison or regarding the methodology applied. The text begins
by introducing the context of the research problem. These topics are very extensive. Many
papers have been written on sustainability and its historical development. The introductory
research sections typically function not only as an introduction to the context but also define
concepts, key relationships, the research problem, or open research questions. However, the
chapters in this thesis do not perform such functions. I would have expected a better definition
of the central concept and an explanation of why it is appropriate to do the analysis through a
basic conceptualisation of the marketing mix. The operationalisation of other concepts is also
lacking. Chapter 4 elaborates on the individual components of the marketing mix and how they
relate to sustainability. In the case of the product component, this is done well. Still, T did not
find any mention of the sustainability of specific tools/media. Common to all literature review
parts is that there is no knowledge synthesis/conclusion in the form of a framework, model, or
hypotheses that the author would use in his research. The author uses a somewhat narrower
range of literature, and foreign literature could have been represented more. The author writes
about the existence of a research problem but does not prove it with specific citations or his
own analysis that would directly point to such a research gap. It is unusual that the author first
defines the research questions and then the research objectives. There is no explanation of the
questionnaire design in the methodology. The fulfilment of the objectives is at a very general
and simple level. The presentation of correlation results is unnecessarily extensive: the
correlation coefficient, the p-value and the number of observations are sufficient to characterise
one correlation. The individual large tables do not show anything more than these three
numbers. Overall, the results section of the thesis describes the collected data in detail and at
length. It is rather a description of contingency tables without further analysis. Based on these
tables, the author confirms the hypotheses. However, the nature of the data used for hypothesis
testing is not sufficient to obtain truly valuable answers. Through the questionnaire, it was
impossible to generate adequate knowledge that would bring value to any stakeholders. The
field research produced just a rough self-assessment of the "sustainable" marketing mix in food
producers in Poland. According to Czech legislation, the habilitation thesis must contain
original scientific contributions. In this respect, I have to conclude the thesis does not meet the
requirements set for habilitation theses because it does not contain enough original scientific
findings created by the author.

I do not recommend the habilitation thesis for defence.

doc. Ing. Martin Klepek, Ph.D.

This is an interesting topic as sustainability is gradually entering the awareness of marketers. 1
have reservations about the very notion of sustainable marketing or marketing mix, as there is
only one marketing and sustainability principles can be applied within the mix. Overall, the
topic is relevant and interesting. The aim of the thesis is unclear and very descriptive. The aim
should have been much more specific. Second the aim does not aspire to explain or explore
potential benefits for the business bottom line. The methods to solve the aim of the thesis are
introduced in the second chapter before the literature review which is in third and fourth
chapter. It is customary that first literature review is carried out and then hypotheses are
established. Therefore, this choice of structure lack logic. The author forms main research



problem or question which is then accompanied by four other research questions each
connected to one marketing mix element. There are several issues with research questions. The
weakest part of the thesis is the last chapter. The recommendations are not connected to
research results. The link is missing, and these could be developed by logic without conducting
any empirical analysis. The processes proposed are thus not grounded in data analysis which
renders the primary data collection redundant. The significance of this research for theory and
practice is rather small, but the potential for further research in the area with a much more
precise specification of research questions and especially hypotheses is considerable. Given the
flaws in the hypothesis setting, the small research sample, and the poor linkage of
recommendations to results, I do not recommend the habilitation thesis for defence.

doc. Ing. et Ing. Lea Kubitkovi, Ph.D.

The structure of the thesis is non-standard, after the introduction I would expect a chapter on
the aim of the thesis - which will be devoted to a precise definition of where the author is
going, what is the aim and where he wants to move the field of knowledge. This is not the case.
There is no separate chapter on "The Aim of the Thesis". The aim of the thesis is defined
within the chapter Methodology of own research. Another, somewhat unusual fact is that the
author defines hypotheses in the methodology, without first elaborating the theoretical
background. I would have expected him to have done an up-to-date literature review before
formulating the hypotheses. Unfortunately, the fact that he has not worked through the theory
before defining the hypotheses is reflected in the formulation of the hypotheses. Within the
methodology, there is then a list of methods the author will use to process the data. Here it is
regrettable to note that the author unfortunately only reaches for basic methods of data
processing, which are not sufficient for the level of a habilitation thesis. The author is de facto
presenting general declarations. These are only very general phrases, which are then not really
specified. In particular, the examples given for promotion are very naive and trivial. In
conclusion, I regret to say that I do not recommend the thesis for habilitation, as the overall
thesis submitted does not, in my opinion, meet the substantive requirements for habilitation

theses.

Zavérecné stanovisko habilitaéni komise

Na zékladé posouzeni dosavadni vé&decko-vyzkumné a pedagogické prace uchazede,
s piihlédnutim k hodnoceni habilitaéni prace jmenovanymi oponenty, habilitaéni komise na
zékladé vysledki tajného hlasovani

doporucuje

Védecké radé SU OPF zastaveni habilitaéniho ¥izeni Tomasze Trojanowskeho, Dr. Eng.

Vysledek tajného hlasovéni:

Pocet ¢lent komise pfitomnych hlasovéni: 5
Pro: 0

Proti: 5

Neplatnych: 0



Vysledky tajného hlasovéni (hlasovaci listky) jsou uloZeny na odd&leni v&dy a vyzkumu
SU OPF v Karviné.

Karvina, 14. 10. 2024

prof. Ing. Richard Pospisil, Ph.D.
doc. Ing. Ondtej Castek, Ph.D.
doc. Ing, Pavla Statikova, Ph.D.
prof. Ing. Jaroslav Své&tlik, Ph.D.

prof. Mgr. Ing. Michal Tvrdom, Ph.D.




